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Overview 
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ePublishing is divided into eBooks, eMagazines and 
ePapers 

eBooks are dominating over all markets 

Biggest market is the US with US$7.2 billion in 2016 

Europe has the highest average growth rate of 8.5 % to 
2021 

ePublishing accounts for 18.2% of the Digital Media  

Global ePublishing  revenue of US$21.2bn  in 2021 

Amazon has a catalogue of  4.9 million eBooks 

eBooks in China  are much cheaper compared to 
printed books than in the US 

https://www.statista.com/outlook


©
 S

ta
ti

st
a

 D
ig

it
a

l M
a

rk
e

t 
O

u
tl

o
o

k
  

Market focus: ePublishing 
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DIGITAL MEDIA MARKET 

Other Reports Focus Segment 

Electronics & Media 

Food & Personal Care Toys, Hobby & DIY 

Furniture & Appliances 

Fashion 

Video-on-Demand Videogames 

Digital Music 

eMagazines ePapers eBooks 
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ePUBLISHING PROVIDES MANY ADVANTAGES - 
US IS THE BIGGEST MARKET 
 
ePublishing is defined as paid 
written editorial content 
distributed over the Internet. 
This editorial content can be 
differentiated in eBooks, 
eMagazines and ePapers. 

An eBook is an electronic version 
of a printed book. eBooks include 
fiction, non-fiction and textbooks/ 
academic literature. Paid down-
loads are offered in online stores 
such as Amazon, online self-
publishing platforms and also in 
selected brick-and-mortar book-
stores.  

eMagazines are defined as digital 
replicas of printed consumer, 
trade or business magazines. An 
ePaper is a digital replica of a 
printed daily or weekly news-
paper. Both are typically pur-
chased as a subscription, but can 
also be downloaded as single 
editions.  

All three formats can be accessed 
and read with the help of various 
devices such as specific eReaders 
(e.g. Kindle), tablets, smartphones 

or computers. In the fields of 
eBooks and text-intensive ePapers, 
eReaders usually offer the best 
reading experience, as the 
graphical representation is 
comparable to printed texts, due 
to so-called E ink displays.  

eMagazines, however, are often 
provided as PDFs. They are 
readable on eReaders, but the 
most convenient way is to use 
tablet computers. 

To name some advantages of 
ePublishing:  

- Simple to purchase; download 
through the Internet, often 
directly on the reading device 
itself.  

- Whole libraries can be stored 
without the need of physical 
space.  

- It is possible to search within 
the documents.  

- They are cost-efficient for 
publishers.  

The global ePublishing market size 
is about US$15.3 billion in 2016 
and accounts for 18.2% of the 
Digital Media market.  

With this share, ePublishing is 
slightly smaller but on a similar 
level as Video-on-Demand. 

79.7% of the global ePublishing 
market is covered by the United 
States, China and Europe. All 
three regions generate a total 
market size of US$12.2 billion. 

As usual in the Digital Media 
market, the United States have a 
leading role in the global 
ePublishing market with revenue 
of US$7.2 billion in 2016. This 
amount accounts for 47.3% of the 
total market on its own.  

The market in Europe has a 
volume of US$3.6 billion. China is 
the smallest market with US$1.4 
billion.  

Although the user base in China is 
nearly twice the size of the 
cumulated amount of users in the 
US and Europe, the Chinese 

ePublishing market is by far the 
smallest. Nevertheless, this 
segment is the second biggest 
within the Chinese Digital Media 
market. 

eBooks are the core market 
over all regions, with total 
revenue of US$10.8 billion in 
2016. This amount accounts for 
71.1% of the global ePublishing 
market.  

In the US the eBook market has a 
volume of US$5.3 billion, so the 
US eBooks market accounts for 
50% of the total market on its 
own.  

The share of the single segments 
are similar in the US and in 
Europe. ePapers usually generate  
more  revenue as eMagazines in 
these markets. 

In contrast to that, eMagazines 
play a slightly more important 
role in China than ePapers. 

 

Customer benefit Market size 
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eBOOKS MARKET IS STAGNATING IN MANY 
REGIONS - MORE INCENTIVES NEEDED  

The ePublishing market is growing 
with a CAGR of 7.1% to 2021. As 
the market development is 
different from region to region, it 
is not possible to identify the one 
main driver for the growth. 

In the US, for instance, a 
saturation effect can be 
observed and the eBook market is 
stagnating. The overall growth of 
ePublishing in the US, with an 
average of 3.9% per year to 2021, 
results from high growth rates of 
eMagazines and ePapers with 
13.4% and 11.5% CAGR  to 2021, 
respectively. 

The European market is the 
fastest growing with an average 
annual growth rate of 8.5%. The 
developments are comparable to 
the United States. eMagazines 
and ePapers are growing faster 
than the eBooks market. 
eMagazines in Europe have by far 
the highest average growth rate 
of 21% to 2021, while the ePapers 
segment is growing on the same 
level as the US with 11.1% in the 

same time frame. 

Although the eBook market is 
also stagnating in some big 
European markets like Germany 
or the UK, the average growth rate 
of eBooks in Europe is 5.1% to 
2021. This growth results from 
emerging smaller European 
countries like the Czech Republic 
or Romania.   

The fastest growing segment in 
the Chinese ePublishing market is 
eBooks with a CAGR of 5.5% to 
2021. eMagazines and ePapers 
are not getting more popular 
and are only growing at 2.5% and 
2.8% CAGR  to 2021, respectively. 

The restrained growth of 
eMagazines and ePapers limits 
the overall growth of the Chinese 
ePublishing market to average 
annual growth rate of 4.6% to 
2021. Nevertheless, the adoption 
rate of paid eBooks in China is 
relatively high compared to Digital 
Music or Video for instance. 

 

The global ePublishing market is 
mainly dominated by eBooks. 
eMagazines and ePapers play a 
much smaller role. But what are 
the reasons for this? 

Typical content of magazines or 
newspapers are available for free 
on news portals or other specific 
websites. Therefore, the digital 
versions in terms of eMagazines or 
ePapers do not differ enough from 
other free offers.  

Additionally, subscription prices 
for eMagazines and ePapers are 
usually relatively high. These high 
prices lead to high average 
revenue per user, but also to a 
very low user base, due to a 
certain price sensitivity of digital 
customers. 

The typical contents of eBooks are 
not necessarily easy to get for 
free on websites or other formats, 
as an eBook still meets the 
demands of a book. Thus, a first 
purchase incentive is given.  

 

 

 

 

 

 

 

 

Nevertheless, eBook prices are 
relatively high. In the US for 
instance, the ratio of hardcover 
books and eBooks is  1:0.78.  We 
can observe such high price 
ratios in many countries where 
the eBook market is stagnating.  

In China, however, the average 
eBook price is a quarter of the 
printed version and we see high 
adoption rates as well as constant 
growth. 

Publishers and distributors have to 
provide more incentives to 
reanimate the growth in 
stagnating markets. We have the 
opinion that cost advantages of 
eBooks have to be forwarded to 
the costumers. 

 

 

Future developments Assumptions and sensitivity 
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1: CAGR: Compound Annual Growth Rate/ average growth rate per year. 
 
 

“The book is not really the 
container for the book. The 
book itself is the narrative.  
It's the thing that people 
create.” 

Jeff Bezoz 

https://www.statista.com/outlook
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United States China Europe 

ePUBLISHING IN MAJOR REGIONS 
Market KPI comparison by region 
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Revenue forecast 

 

Revenue per user 

5,289 5,325 

664 1,242 
1,233 

2,122 

933 1,219 

237 
269 183 210 

2,338 2,997 

316 826 972 

1,649 

2016 2021 2016 2021 2016 2021

ePapers: 

eMagazines: 

eBooks: 

in million US$ by region 

in US$ by region 

60.20 

57.55 

30.91 

28.95 

67.99 

67.99 

2021

2016

4.66 

4.35 

5.65 

5.32 

5.20 

4.79 

2021

2016

37.38 

36.68 

34.75 

29.93 

50.21 

44.90 

2021

2016

 +3.9% p.a.  +4.6% p.a.  +8.5% p.a. 

 
Source: Digital Market Outlook 2016 
 

https://www.statista.com/outlook
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United States China Europe 

ePUBLISHING IN MAJOR REGIONS 
Market KPI comparison by region 

 

1: CAGR: Compound Annual Growth Rate/ average growth rate per year. 
Source: Digital Market Outlook 2016 
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Revenue 

Users 

Segment Unit 2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21  

2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21  

2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21 

Total: mUS$ 7,186 7,548 7,889 8,196 8,463 8,689 +3.9% 1,354 1,453 1,537 1,605 1,658 1,699 +4.6% 3,638 4,031 4,428 4,816 5,173 5,483 +8.5% 

eBooks: mUS$ 5,289 5,297 5,305 5,312 5,319 5,325 +0.1% 933 1,019 1,088 1,143 1,186 1,219 +5.5% 2,342 2,485 2,624 2,758 2,884 3,001 +5.1% 

eMagazines: mUS$ 664 797 924 1,043 1,149 1,242 +13.4% 237 245 253 261 266 269 +2.5% 320 430 542 649 745 830 +21.0% 

ePapers: mUS$ 1,233 1,454 1,659 1,841 1,995 2,122 +11.5% 183 190 196 202 206 210 +2.8% 976 1,117 1,262 1,410 1,543 1,653 +11.1% 

Segment Unit 2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21 

2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21 

2016 2017 2018 2019 2020 2021 
CAGR1 
16 – 21 

Total: m 101 100 100 100 100 100 -0.2% 232 246 257 265 271 275 +3.5% 70 75 79 82 86 89 +4.7% 

eBook: m 92 91 90 90 89 88 -0.8% 215 231 243 251 257 262 +4.0% 64 68 71 75 78 80 +4.7% 

eMagazines: m 23 27 31 35 38 40 +11.9% 45 45 46 47 47 48 +1.3% 11 14 17 19 22 24 +17.4% 

ePapers: m 18 21 24 27 29 31 +11.5% 38 39 39 40 40 40 +1.1% 22 24 27 29 31 33 +8.7% 

https://www.statista.com/outlook
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United States China Europe 

KEY TAKEAWAYS BY REGION 
Market sizing subjects for ePublishing 

 

1: Only sales of commercial vendors are in scope of the Digital Market Outlook 
2: CAGR: Compound Annual Growth Rate/ average growth rate per year 
Source: Digital Market Outlook 2016 
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Market size 
 
 

Growth rate 
 
 

Trend signals 
 
 

? 

 

 

  

Market size 
 
 

Growth rate 
 
 

Trend signals 
 
 

? 

› US is leading the global ePublishing 
market with US$7.2 billion in 2016 

› eBooks have, with 47.3%, highest 
share within the ePublishing market 

 

› Only moderate growth 

› Total market is growing with a CAGR1 
of 3.9 % to 2021 

› Growth is mainly driven by eMagazines 
and ePapers 

› eBooks are stagnating 

› eBooks market growth has to be 
reanimated and cost advantages have 
to be forwarded 

› Subscription and flat rate models 
might compensate missing sales 

› Despite the growth, ePapers und 
eMagazines will stay a niche product 

› Smallest of the three markets with 
US$1.4 billion in 2016 

› eBooks is the biggest segment and 
accounts for 68.9% 

› eMagazines slightly higher than 
ePapers 

› Growth rate of 25.5% CAGR  to 2021 

› Moderate growth over all segments 

› Total market volume will reach US$1.7 
billion in 2021 

› Europe has a relatively high growth 
rate with a CAGR of 8.5% to 2021 

› eMagazines are  growing extra-
ordinarily strong  with a CAGR of 21.0% 
to 2021 

› Total market volume will reach US$5.5 
billion in 2021 

› Emerging European markets are 
driving the overall growth 

› Established markets like UK need more 
purchase incentives  

› As in the US, ePapers und eMagazines 
stays a niche product, as free offers 
will cannibalize these 1:1 copies of 
print editions  

› Relatively low eBook prices drive 
adoption rates and growth 

› Alternative models like ad-based 
eBooks are leading to an even bigger 
user base 

› Total market volume is US$3.6 billion 
in 2016 

› eBooks account for 64.3% 

 

https://www.statista.com/outlook
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ePUBLISHING 
Digital Media global segment size and growth rates 

1:  Only includes countries listed in the Digital Market Outlook 
2: CAGR: Compound Annual Growth Rate/ average growth rate per year  
Source: Digital Market Outlook 2016 
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Global1 Digital Media Revenue 

16,302 
24,246 

8,395 

9,464 

43,603 

60,142 

15,274 

21,222 

84,229 

118,783 

2016 2021

in million US$ by segment 

ePublishing: 

Games: 

Digital Music: 

Video on Demand: 

 +6.8% p.a. 

 +6.6% p.a. 

 +2.4% p.a. 

 +8.3% p.a. 

CAGR2 16 – 21 

 +7.1% p.a. 

Digital Media 

https://www.statista.com/outlook
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BEST PRACTICE: AMAZON 

10 
 
 
Source: Digital Market Outlook 2016, company information 

Amazon.com, Inc. (NASDAQ: 
AMZN) is an American electronic 
commerce and cloud computing 
company based in Seattle, 
Washington, United States. 

Amazon.com started as an 
online bookstore, later 
diversifying to sell other media 
digitally as well as physically. 

Today amazon.com is a general 

merchandise platform offering 
even furniture, apparel or food.  

Beside the usually noticed e-
commerce business, Amazon is 
the world’s largest cloud 
infrastructure service provider. 

Amazon produces its own 
consumer electronics. In the 
area of ePublishing, the Kindle 
eReader is notable in particular.  

Amazon plays an extraordinary 
role in the field of ePublishing. 

Besides a huge eBooks catalogue 
of 4.9 million titles they built a 
very convenient infrastructure 
with own reading devices, 
reading apps and easy purchase 
solutions. 

Additionally, Amazon provides 
an eBooks flat rate, special offers  

for Prime customers and a self-
publishing service for authors. 

Some consumers and publishers 
criticize this closed environment  
and have reservations about 
Amazon getting too powerful in 
this segment. 

Furthermore, only Kindle eBooks 
are readable on Kindle devices 
without further effort. 

Local websites in: Background 

Overview ePublishing at Amazon 

Company profile  

  

eBooks on amazon.com: 4.9 million 

Growth (revenue): 20.2% YoY 

founded: 1994 

Revenue: US$107 billion 

Revenue with media: US$21 billion 

(2015) 

(2015) 

(Oct 2016) 

(2015) 

https://www.statista.com/outlook
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THE KINDLE EVOLUTION 

 
 
Source: Company information 

11 

Development of price and tech indicators over Kindle generations 

Amazon offers reasonably priced  
Kindles as well as the high priced 
state of the art devices. 

Despite all advantages, eReaders 
in general and high priced 

Kindles in particular are still a 
niche product.  

Nevertheless, they have served 
their niche well and even Kindle 
for more than US$300 are selling.  

  
0

50

100

150

200

250

300

350

400

450

1. Generation:

Kindle 1

(2007)

2. Generation:

Kindle 2

(2009)

3. Generation:

Kindle Keyboard

(2010)

4. Generation:

Kindle Touch

(2011)

5. Generation:

Kindle Paperwhite

(2012)

6. Generation:

Kindle Paperwhite 2

(2014)

7. Generation:

Kindle Voyage

(2014)

8. Generation:

Kindle Oasis

(2016)

Initial Price in US$ Pixels per inch Weight in g

The first Kindle was released in 
2007. Over the years, we have 
seen a technological evolution, 
while prices declined over the 
first years. Displays got better 

and the devices itself got lighter. 
Today, the technological develop-
ment is still making progress, but 
prices of the most recent models 
are increasing again. 

https://www.statista.com/outlook
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eBOOK PRICES DIFFER REGIONALLY 

 
*as representative for Europe 
Source: Company information 
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Averages prices of Top 10 best-sellers on Amazon in US$ (Oct 16) 

  

16.02 

24.29 

3.99 

12.44 

19.79 

1.02 

United States Germany* China

Hardcover eBook

Ratio 
1:0.78 

Ratio 
1:0.81 

Ratio 
1:0.25 

https://www.statista.com/outlook
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ePUBLISHING REVENUE STREAMS 
Market structure and definition 

13 In scope Out of scope 

ePublishing 

Segment Sub-segments 

eBooks 

An eBook is the digital or electronic version of a printed 

book and can be read on various devices such as specific 

eReaders (e.g. Kindle) as well as on tablets, smartphones 

or computers. eBooks include fiction, non-fiction and 

textbooks/academic literature. Paid downloads are 

offered in online stores such as Amazon or iTunes and 

also in selected brick-and-mortar bookstores or via 

online self-publishing platforms. 

Out of segment 

Open access literature 

Ad-based content and 

service 

Bundle subscription 

Digital paid content on 

websites 

eMagazines are defined as digital replicas of printed 

consumer, trade or business magazines. eMagazines can 

be accessed through various devices such as specific 

eReaders (e.g. Kindle) as well as tablets, smartphones or 

computers. eMagazines are typically purchased as a 

subscription, but can also be downloaded as single 

editions. 

eMagazines 

An ePaper is a digital replica of a printed daily or weekly 

newspaper. ePapers can be accessed through various 

devices such as specific eReaders (e.g. Kindle), tablets, 

smartphones or computers. ePapers are typically 

purchased as subscriptions, but can also be downloaded 

as single editions. 

ePapers 

https://www.statista.com/outlook
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ABOUT DIGITAL MARKET OUTLOOK 

› 50 countries 

› Direct access & downloads 

› 7-Year coverage: 2015 – 2021 

› Revenue forecasts 

 

 

 

 

› User count and demographics 

 

 

 

 

› Comparable data 

 

 

 

 

Exclusive part of the Statista Corporate account 
 

Access to more than 1,000,000 statistics and all digital markets 
more information 

8 Markets, 34 segments & 81 sub-segments Details 

Connected Car 

Content & Services, Safety & Driving 
Assistance, Navigation Services,              
Diagnostics & Maintenance, Connectivity  

eHealth 

Fitness, Diabetes,                                
Hypertension, Heart Failure 

eServices 

Online Travel Booking, Mobility Services, 
Event Tickets 

FinTech 

Digital Payments, Business Finance,    
Personal Finance 

Smart Home 

Home Automation, Security, Home 
Entertainment, Ambient Assisted Living, 
Energy Management 

e-Commerce 

Fashion, Electronics & Media, Food & 
Personal Care, Furniture & Appliances, Toys, 
Hobby & DIY 

Digital Advertising 

Banner Ads, Video Ads, Search Ads,                
Social Media Ads, Classifieds 

Digital Media 

Video-on-Demand, Digital Music,             
Video Games, ePublishing 

more information 

https://www.statista.com/outlook
https://www.statista.com/outlook
https://www.statista.com/outlook
https://www.statista.com/outlook
https://www.statista.com/outlook/320/connected-car
https://www.statista.com/outlook/320/connected-car
https://www.statista.com/outlook/312/ehealth
https://www.statista.com/outlook/312/ehealth
https://www.statista.com/outlook/261/eservices
https://www.statista.com/outlook/261/eservices
https://www.statista.com/outlook/295/fintech
https://www.statista.com/outlook/295/fintech
https://www.statista.com/outlook/279/smart-home
https://www.statista.com/outlook/279/smart-home
https://www.statista.com/outlook/243/ecommerce
https://www.statista.com/outlook/243/ecommerce
https://www.statista.com/outlook/216/digital-advertising
https://www.statista.com/outlook/216/digital-advertising
https://www.statista.com/outlook/200/digital-media
https://www.statista.com/outlook/200/digital-media
https://www.statista.com/outlook
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